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GLOBAL PUBLIC INTEREST OF THE INTERNET 
 
Introduction 
 
This workshop discusses the issue of public interest or public responsibility and 
how different organizations in the Internet governance ecosystem have over the 
years evolved in this respect. Different organizations have certainly developed 
diverse approaches to the global public interest issue and how best to pursue it, 
while preserving the core objectives of the organization in question. Moreover, 
foundations and development agencies have been offering programs in developing 
and least developed economies using the tools and the powers of the information 
technology in general and the Internet in particular.  
 
This session stems from the work of the Internet Corporation for Assigned Names 
and Numbers (ICANN) Strategy Panel on the Public Responsibility Framework 
that explored how ICANN can strengthen its approach to serving the global public 
interest in relation to its work. As one of the stewards of the Internet, ICANN 
recognizes it has a responsibility to protect and promote the global public interest 
so that Internet becomes, and continues to be, stable, inclusive, and accessible 
across the globe so that all may enjoy the benefits of a single and open Internet. 
For background reading to this session, please visit the Panel’s page online at 
https://www.icann.org/resources/pages/public-responsibility-2013-10-11-en for 
the Panel’s full report.	   
 
 
Further Reading 
 
The below articles offer additional background and context in which this 
workshop takes place. A summary of each article has been provided to help guide 
you to relevant information. Topics include Internet governance; corporate social 
responsibility (CSR), Shared Value, global responsibility theory; and 
organizational accountability frameworks.  
 
 
Beyond CSR: Organizational Learning for Global Responsibility (2004) 
Author: Ariane Berthoin Antal and André Sobczak 
Working Paper 
https://www.econstor.eu/dspace/bitstream/10419/47925/1/490083064.pdf  
 
This paper argues that it is time to move beyond corporate social responsibility (CSR) to 
“global responsibility”.  This paper argues that because the field has evolved in the last 
four decades, and because stakeholders, as well as organizations, operate across national 
boundaries and borders, the term CSR has now become outdated and does not adequately 
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encompass the task of responsibility. The term global responsibility allows for a more 
expansive term that can be applied to international organizations, and also places 
emphasis on sustainability.  
 
 
Creating Shared Value (2011) 
Author: Michael Porter 
http://www.hks.harvard.edu/m-
rcbg/fellows/N_Lovegrove_Study_Group/Session_1/Michael_Porter_Creating_Sh
ared_Value.pdf  
 
This article discusses how to reinvent capitalism and unleash a wave of innovation 
and growth. The link between Competitive Advantage and Corporate Social 
Responsibility is discusses, as the authors outline CSR as moving beyond the 
trade-offs between company successes and social responsibility, stating that CSR 
involves creating economic value in a way that also creates value for society by 
addressing its needs and challenges. Businesses must reconnect company success 
with social progress. 
 
 
Innovating for Shared Value 
Authors: Marc Pfitzer, Valerie Bockstette, and Mike Stamp 
http://www.fundacionseres.org/Lists/Informes/Attachments/559/131018%20Innov
ating%20for%20Shared%20Value.pdf 
 
Companies that deliver both social benefit and business value rely on five 
mutually reinforcing elements. This article discusses embedding a social purpose; 
defining the social need; measuring shared value; creating the optimal innovation 
structure; and co-creating with stakeholders. 
 
 
Corporate Social Responsibility and Developing Countries (2009) 
Authors: Peter Dobers and Minna Halme  
 
http://onlinelibrary.wiley.com/store/10.1002/csr.212/asset/212_ftp.pdf;jsessionid=3BBE8
D823B5F6BB6DAD889F6FC1AF59E.f01t02?v=1&t=hwmej820&s=96577b5c9d1b22fb
6949d228acf642d90310b457  
  
This piece draws attention to several corporate social responsibility (CSR) questions in 
developing countries. Included illustrates show that societies are different in many 
respects, which implies different capacities of organizations and their managers to 
understand and affress pressing CSR issues in different cultural contexts.  
 

 


