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Background 
The collection and analysis of data is the core of every digital business model. How exactly 
the use of data contributes to the further development of business models varies from case 
to case, from market to market. In general terms, however, it can be said that the so-called 
data wealth enables innovation of products and services, customized offers in the interest of 
customers, and increased efficiency in production and sales processes. At the same time, 
however, data richness can favor and strengthen market dominance and promote the 
extension of existing market positions to adjacent markets. Data richness can also 
discriminate against end-consumers - in the form of intransparent use of personal data, but 
also through other data dominance or collusion of competitors through shared data access 
or the joint use of smart pricing algorithms. Competition policy is currently looking 
worldwide for solutions to these questions. 
 
Forum Description 
The Open Forum will contribute to the global discussion about data governance by 
presenting and discussing the work of specialized advisory groups and committees in 
different countries, such as the Australian Competition & Consumer Commission, the UK 
Digital Competition Expert Panel, the EU Special Advisors on Competition Policy in the Digital 
Age and the German Federal Commission on Competition Law 4.0. The reports of the groups 
highlight a number of common elements that could shape data governance in the future. In 
essence, the question is what effects data will have on competition and how to maintain 
functioning competition on the one hand and promote data-based innovation on the other. 
 
Format of the Session  
Brief introductory statement from the moderator and presentations from representatives of 
the above-mentioned groups of competition experts (7-10 min each) , followed by an open 
discussion with the entire audience from all stakeholder groups (20-30 min). 
 
Objectives 
By gathering and discussing the different insights and approaches to data governance in the 
context of competition, a contribution can be made to the international debate on how to 
deal with the growing amount of data, the protection of people's data and the various 
governmental strategies for regulating data. 


